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City of Santa Fe 
Summary of Contracts, Agreements, & Amendments

Section to be completed by department for each contract or contract amendment

1 FOR: ORIGINAL CONTRACT or CONTRACT AMENDMENT

2 Name of Contractor

3 Complete information requested Plus GRT

Inclusive of GRT
Original Contract Amount:

Termination Date:

Approved by Council Date:

or by City Manager Date:

Contract is for:

Amendment # to the Original Contract#

Increase/(Decrease) Amount $

Extend Termination Date to:

Approved by Council

or by City Manager Date:

Amendment is for:

4 History of Contract & Amendments: (option: attach spreadsheet if multiple amendments) Plus GRT

Inclusive of GRT

Amount $ of original Contract# Termination Date:

Reason:

Amount $ amendment # Termination Date:

Reason:

Amount $ amendment # Termination Date:

Reason:

Amount $ amendment # Termination Date:

Reason:

Total of Original Contract plus all amendments: $ $555,000.00

Provide Incubation services for the City.

Provide Incubation services for the City.

150,000.00 2 06/30/2019

$150,000.00

06/30/2017

Santa Fe Business Incubator

$205,000.00

June 30, 2017

July 27, 2016

2 06-0707

205,000.00 16-0707

Provide Incubation services for the City.

Provide Incubation services for the City.

200,000.00 1 06/30/2018

June 30, 2019

Provide Incubation services for the City.
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City of Santa Fe 
Summary of Contracts, Agreements, & Amendments

5 Procurement Method of Original Contract:  (complete one of the lines)

RFP# Date:

RFQ Date:

Sole Source Date:

Other

6 Procurement History:
example: (First year of 4 year contract)

 ____________________________________

    Purchasing Officer Review

    Comments or Exceptions:___________________________________________________________

7 Funding Source: BU/Line Item:

___________________________________
Budget Officer Approval

Comments or Exceptions:___________________________________________________________

8 Any out-of-the ordinary or unusual issues or concerns:

(Memo may be attached to explain detail.)

9 Staff Contact who completed this form: Jessica Sandoval

Phone # 6334

10 Certificate of Insurance attached. (if original Contract)

Submit to City Attorney for review/signature
Forward to Finance Director for review/signature
Return to originating Department for Committee(s) review or forward to City Manager for review

and approval (depending on dollar level).

To be recorded by City Clerk:

Contract #

Date of contract Executed (i.e., signed by all parties):

Note: If further information needs to be included, attach a separate memo.

Comments:

3rd of 4 year contract

Economic Development Fund 22116.510340

May 31, 201616/38/P
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CITY OF SANTA FE 
AMENDMENT#5 TO PROFESSIONAL SERVICES AGREEMENT 

#15-0257 

AMENDMENT No.5 (the "Amendment") to the CITY OF SANTA FE PROFESSIONAL 

SERVICES AGREEMENT, dated April6, 2015 (the "Agreement"), between the City of Santa Fe 

(the "City") and Andrea Romero ("Romero") and assigned to The Santa Fe Chamber of Commerce 

Opportunities Fund on or about June 22,2018 (the "Contractor") is made and entered into by and 

between the City and Contractor, and is effective as of the date set forth below upon which it is 

executed by the Parties. 

RECITALS 

Pursuant to Article 18 of the Agreement, and for good and valuable consideration, the receipt and 

sufficiency of which are acknowledged by the parties, the City and the Contractor agree as follows: 

1. Scope of Work. 

Article I of the Agreement is hereby deleted. A new Article I of the Agreement is amended 

so that Article I reads in its entirety as follows: 

The Contractor shall provide services to support the coordination and organization of all MIX 

activities including monthly, events, special projects, strategic planning, volunteers, communication, 

sponsor development and interaction and more. This includes, but is not limited to: 

A. Produce at least six ( 6) networking events per year, with emphasis on attracting 

younger and demographically diverse professionals, designed to facilitate interaction and connection to 

deepen individuals' engagement and commitment to community. This includes staffing events and 

polling participants to collect information relevant for the organization and to the local economy 

which shall be shared with the Office of Economic Development. 

B. Engage in promotion activities geared to attract professionals to events and 

networking activities, from a wide range of industries interested in networking and partnerships to 

enhance Santa Fe's economy. This includes utilizing the MIX website, social media and other creative, 

low-cost marketing solutions. Additional marketing tasks includes: 

(1) Communication with sponsors and other stakeholders as needed on 

monthly events and special projects. 

(2) Regular updating of website and social media, responses to MIX Santa 

Fe emails and other communications. 
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(3) On-going management of MIX newsletter. 

C. General management and operations of the MIX networking and other functions 

of the organization, including: 

(1) Management and facilitation of regular meetings including follow-up 

emails, summaries and other assigned tasks. 

(2) Support staff and volunteers on special projects. 

(3) Gathering of information, testimonials, photos, logos and other material 

for promotion. 

(4) Tracking and management of all financial activity including sponsor 

contributions and all expenditures. 

(5) Coordination and development of sponsorships for MIX and special 

projects. 

( 6) Provide the City with reports describing the work performed and results 

achieved in the prior quarter are due the 15th day after the end of each quarter. A final report is due 

within 30 days from the end of the Term set forth below. 

D. Other tasks as needed in consultation and mutual agreement with City staff. 

2. Compensation. 

Article 3, paragraph A is amended to add compensation by twenty thousand dollars 

($20,000), so that the Article 3, paragraph A reads: 

A. The City shall pay to the Contractor in full payment for services rendered a sum not to 

exceed twenty thousand dollars ($20,000) which amount in combination with compensation 

previously provided to Romero under the same Agreement shall not exceed one hundred twenty­

eight thousand dollars ($128,000), exclusive of applicable gross receipts taxes. Payment shall be 

made for services actually rendered at a rate of no more than thirty-dollars ($30) per hour for 

Contractor staff or third-party providers engaged by Contractor to deliver any services described 

above, provided that documentation of such expenses is provided .. Contractor may also submit 

receipts for expenses directly related to delivering work described in Section 1 Scope of Work for 

reimbursement. Such amount will be deducted from the twenty thousand dollars ($20,000) 

compensation limit. 

3. Term and Effective Date. 

Upon signatures by the City and Contractor, whichever occurs last, this Agreement shall 

2 



become effective as of July 1, 2018. The Agreement will terminate on AprilS, 2019, unless 

sooner pursuant to Article 6 infra. 

4. Agreement in Full Force. 

Except as specifically provided in this Amendment, Amendment No. 1, Amendment No. 2, 

Amendment No.3, and Amendment No.4, the Agreement remains and shall remain in full force and 

effect, in accordance with its terms. 

IN WITNESS WHEREOF, the Parties have executed this Amendment No. 5 to the City of Santa 

Fe Professional Services Agreement as of the date of the signature by the required approval 

authorities below. 

CITY OF SANTA FE: 

ALAN M. WEBBER, MAYOR 

DATE: ______________ __ 

ATTEST: 

YOLANDA Y. VIGIL, CITY CLERK 

APPROVED AS TO FORM: 

ERIN MCSHERRY, CITY ATTORNEY 

APPROVED: 

MARY MCCOY, FINANCE DIRECTOR 

Business Unit Line Item 

3 

CONTRACTOR: 
SANTA FE CHAMBER OF COMMERCE 
OPPORTUNITIES FUND 

NAME AND TITLE 

DATE: ______________ __ 

CRS# _________ _ 

Registration # __________ _ 
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2017 
B CORP 
IMPACT 
REPORT 

• • 
• • • • • 
• • • 
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We provide artists a ~ 
supportive home to bring ~ 
their boldest ideas to life. ~ 

ra 
And we're continually ~ 
opening new portals for ~ 
our community-in Santa ~ 
Fe and beyond-to explore, ~ 
create, and dream big for ~ 
high impact. A 





About Us 
Meow Wolf is a Santa Fe-based arts 
and entertainment company that creates 
unforgettably immersive, interactive 
experiences that transport audiences 
of all ages into fantastic realms of 
story and exploration. 

We strive to be a visionary Public Benefit 
Corporation & B Corporation in the way 
we support the artists we employ, the 
audiences we serve, and the creative 
communities we foster across the country. 

2008 
• Started as a DIY art collective in Santa Fe. 

2016 

I 
Opened our first permanent art experience, the 

House of Eternal Return, and attracted more than 

400,000 visits in first 12 months. 

2017 

I 
Registered as a Delaware Public Benefit Corporation 

Jan. 1, 2017 and certified as a B Corp that summer. 

See our score here. 

I 
SUPPORT ARTISTS: Grew our staff exponentially, 

providing salaries and benefits to more than 200 

local artists. 

BUILD COMMUNITY: Increased community out­

reach, donating to nonprofits and public schools, 

working with students on collaborative art pieces, 

and providing discounts and extended learning 

opportunities to locals. 

I GREEN OUR HOME: Retrofitted our exhibition with 

solar panels and other energy efficiency components. 

Within a decade 
We're on track to become a leading creative 

brand in the world, one of the largest worldwide 

employers of artists, and a multibillion dollar 

company providing themed entertainment and 

creative experiences on the level of Disney, 

Universal, and Marvel. 

https://www.bcorporation.net/community/meow-wolf
https://www.bcorporation.net/community/meow-wolf
https://www.bcorporation.net/community/meow-wolf


SUPPORT ARTISTS: 

Meow Wolf 
is the rare 
company that 
views artists 
as essential to 
every aspect of 
our business. 

We employ nearly 300 people: 
more than 200 artists and 
creatives full time, and over 
80 operational employees at 
our Santa Fe exhibit-all 
receiving living wage salaries 
and benefits. 

• • • • • • • • • • • • • 
~~~' . . . . . . . . . . . . . . • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Our employee benefits 
serve our team and also 
the Santa Fe community. 
Benefits include: 
100% health coverage, 
dental insurance, gym 
membership, classes at the 
local community college, 
discounts at local shops and 
restaurants, and more. 

Many employees also share 
ownership. 125 co-owners 
hold stock options that 
account for almost 15% of 
the company. 

60 artists show their work 
in the House of Eternal 
Return gift shop, earning 
60% of the profit: rates 
much benefits serve our 
team and also the 

We support local creatives, 
with more than 50% of our 
vendors in state. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 



• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

SUPPORT ARTISTS: 

11~~~ ~~~[;)~~ [:)~©~~[b~~ 

Meow Wolf helped me 
re-create my career in 
production arts, exit the 
welfare system, and find 
new confidence. 

I dropped out of film school in my junior 

year at UNCSA, had two kids, and spent 

many years trying to rebuild my creative career. 

After seeing a Meow Wolf exhibition in 2011, I 

realized they were doing what I wanted to do: 

set design outside of theater and film, for 

purely experiential art. 

I joined the group in 2015 during the build of 

the House of Eternal Return. After it opened, I 

joined the operations team. Last July, I moved 

from operations to our Creative Studios team, 

in art production. Last year, I sold collaged and 

refashioned clothing and postcard images of 

my art at the gift store, making great returns. 

At the moment, I'm learning lots of new skills 

to create our work: including software, tools, 

and material mediums. 

-Lisa "Newt" Russell, Art Production 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

©~~ ~~~~~~~ ~~w~ 
~~~~~~ ©W~~~~~~[p ©~ 

~~~ ~[p ~~~w ~~~[p ~~~~~~~ 

Nick Toll was a contributor to the House of 
Eternal Return and is a full-time employee. 

Last year, he developed a new product, 
the Experience Tube, "an analog social 
media device," which received wild success 
in the news and sold out instantly. Nick owns 
100% of the IP for the Experience Tube. 

' . 
• • ' . 
• • • • • • • • ' . 
• • ' . 
• • • • • • • • ' . 
• • ' . 
• • • • • • • • ' . 
• • ' . 
• • • • • • • • ' . 
• • 

' . 
• • 

' . 
• • 

https://experiencetube.com/




BUILD COMMUNITY: 

We bring others 
along for the ride. 
It is core to Meow Wolf's mission to inspire 
others to create, particularly young people 
who might lack access to outlets. 
As we grow, we are able to engage our 
communities in impactful ways. 

t • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 



• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Our vision 
of community 
engagement is to: 

• Support artists across the country doing amazing work. 

• Contribute to local schools and non profits. 

I Inspire young people to create at the David Loughridge 
Learning Center. 

I Reach out and take part in Denver and Las Vegas 
communities as we prepare for our next exhibitions. 

t • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

https://meowwolf.com/2018/05/25/meow-wolfs-summer-workshops/
https://meowwolf.com/2018/05/25/meow-wolfs-summer-workshops/


• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • • • • • • • • • • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • • • • • • • • • • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 

• • t • • 
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Nina Otero 
Installation 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Working in collaboration with Meow Wolf teaching 
artists, 270 5th, 7th, and 8th graders co-created a 
large-scale, otherworldly installation at Nina Otero, 
a public school located in the less served southside 
of Santa Fe. 

Our team of visiting artists presented students with a 
design challenge: Six interdimensional portals opened at 
their school-what's on the other side? Students created 
creatures, landscapes, and narratives, culminating in 
Mad Bubble, a 600-sq.-ft immersive installation. 

' ........... . 
• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Milagro 
Middle School 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 
We partnered with talented young artists 
from Milagro Middle School to create a 

• • • • • • • • • • • • 
new mural in our exhibition. With one of our 
concept artists, Milagro students tried a 
new way of art making: They pulled random 
words from a hat and used those pairings to 
imagine new beings and ideas, which were 
then collaboratively translated to paint. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 





As we transport 
guests out of this 
world, we're taking 
care of this planet. 
GREEN OUR HOME: It is critical for our company and 
for our environment that we keep a sustainable footprint. 
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• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Support Artists: 
I Build the company by adding 140 more creatives 

and artists to total 400 employees in 2019 

I 
Employ 100 additional artists for each of the 
Denver and Las Vegas locations to create our 
new exhibitions 

I Increase merch sales to $2 million, with a 
majority going to local artists and suppliers 

I Increase revenue sharing to over 70 local artists 
and creatives in the gift shop • • • • • 

Build Community: 

I Support DIY groups across the nation with at least 
$500,000 given annually by Meow Wolf and partners 

• Provide 2,000 free passes to the community 

I Facilitate 720 hours of free art-making through our 
Learning Center program 

• Host 8,000 students during field trips 

Green Our Home: 

I Save at least as much energy as 2017, 69.1 Megawatts. 
Ideally increase savings by 25% more 

• Improve water savings a further 10%, at least 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 





MEOWWOLF.COM 
Blog: meowwolf.com/news

PBS VICE FORBES
MEOW WOLF IN THE NEWS:

https://meowwolf.com/
https://meowwolf.com/news/
https://www.pbs.org/newshour/show/how-this-artist-fantasyland-became-a-new-mexico-moneymaker
https://www.vice.com/en_us/article/d3wvjk/can-a-dollar50-million-funhouse-save-denvers-diy-art-scene
http://sacramento.cbslocal.com/2018/01/18/meow-wolf-las-vegas-venture/


 

 

 

 

 

John Feins 

Vice President 

Communications 

505 603 MEOW 

john@meowwolf.com  

__________________________________________________________________________________________________ 

 
 

MEOW WOLF WELCOMES 1,000,000th GUEST TO SANTA FE EXHIBITION 

 
House Of Eternal Return Draws Biggest Crowds Yet As Influence Accelerates 

 
 

 

 
 

Photo & Digital Assets → Link 

  

SANTA FE, NEW MEXICO July 19, 2018: This summer the rocket ride for booming arts and entertainment group Meow 
Wolf keeps soaring higher. The year launched with international headlines upon announcements of two huge new 
permanent exhibitions in Denver and Las Vegas, while in Santa Fe, major artistic and operational enhancements to the 
award-winning House Of Eternal Return quickly followed. The next month in Austin, Meow Wolf was the talk of SXSW for 
the premier of documentary Origin Story, first virtual reality release The Atrium, and a legendary party that together 
won the Spirit Of SXSW Award. 
 
At the same time, the group moved creative studios and operations to a refurbished former Caterpillar manufacturing 
plant with LEDA funds from The State Of New Mexico and City Of Santa Fe, announced a range of new strategic 

https://drive.google.com/drive/folders/14p8LUdx_HkzPv9hdSmyFj8dzEbGjLbfV?usp=sharing
https://denver.meowwolf.com/
https://lasvegas.meowwolf.com/
https://meowwolf.com/documentary/
https://meowwolf.com/the-atrium/
https://www.sxsw.com/news/2018/the-sxsw-creative-experience-arrow-awards-2018/


 

 

partnerships, launched annual gaming world championship SCORE WARS that made news around the globe, debuted 
the Mikey Rae’s Talent Show animation series, opened Passportals—a new narrative story free with admission that 
features live characters daily though summer—vastly expanded community, workshop and events calendars, is 
presenting a first-ever immersive, experiential music festival Taos Vortex on August 3-4 with headliners The Flaming Lips 
and Thievery Corporation, and will wrap up summer with a top sponsorship and livestream broadcast of the 
94th Burning Of Zozobra. 
 
Governor of New Mexico Susana Martinez recently announced that Meow Wolf is a 2018 winner of The Governor’s 
Awards For Excellence In The Arts. 
 
Through The Portal: 1,000,000 
In 2017, attendance and revenue leaped 25 percent from a first year that was four times bigger than expected, but 2018 
is tracking for even larger increases and this week the hard-working House Of Eternal Return staff threw a spontaneous 
party to commemorate a special occasion. 
 
When Raul Longoria and wife Kimberly Garcia along with seven kids left Deming, New Mexico on Sunday for the three-
hundred mile drive to Santa Fe, it was a trip to see Meow Wolf. They were already expecting something big, but upon 
arrival at the front desk they were surrounded by a festive group of costumed Passportals characters bearing gifts, 
thunderous cheers and applause from Meow Wolf employees and guests, and a giant Meow Wolf cake shared with all 
visitors in the new Float Café.  
 
The party of nine had hit the Meow Wolf one million visitor mark. 
 
"We’re always traveling in a big group, so we always go big—but never this big,” said Raul. “This is the first time for us 
and the first time as a family to see Meow Wolf. What a cool surprise, I'm still shocked.” 
 
The group was admitted for free and treated to a large basket full of a wide variety of gift certificates and merchandise 
from Meow Wolf artists. 
 
“We want to thank the Meow Wolf staff and family for showering our family with gifts and unforgettable experiences,” 
said Kimberly. “Even Raul and I felt like kids again. We look forward to continuing to visit as often as we can and to make 
more memories. In the four hours we were there, we still didn't see it all and experience everything.” 
 
“This was another magical day at House Of Eternal Return,” said Meow Wolf CEO Vince Kadlubek. “Just last summer we 
granted over $200,000 to DIY art groups around the nation, set a record for the fastest regulation crowdfund in history, 
launched The Experience Tube to viral sensation, and began to hire over 200 artists and professionals to build incredible 
new visions in two great American cities.”  
 
“This summer we’re enjoying non-stop record crowds and making tremendous progress on the new exhibitions,” 
he continued. “We’re also celebrating many new collectives who credit Meow Wolf for inspiring their own immersive 
installations. We congratulate Raul, Kim and their family and thank everyone who has visited us in Santa Fe and spread 
the word about the transformative power of these bold, new art experiences.” 
 
In just 28 months since House Of Eternal Return opened, Meow Wolf has become the #1 attraction and most successful 
art enterprise in New Mexico, generating: 

• 1,000,000+ visitors 
• $22M in gross revenue 
• 45 percent net profit margins 
• $30M in investment funds to date 
• 350 full time employees 
• Performances by over 300 bands in the venue 

https://scorewars.com/
https://mrts.mw/
https://meowwolf.com/passportals/
https://taosvortex.com/
https://burnzozobra.com/
http://artsawards.newmexicoculture.org/awardees.php
http://artsawards.newmexicoculture.org/awardees.php
https://meowwolf.com/2017/07/20/community-art-diy-fund-award/
http://experiencetube.com/


 

 

• Over $500,000 in donations to non-profit groups and public schools 

The Longoria family surpassed number 1,000,000 through the Meow Wolf mystery portal and received: 

• Free admission 
• Lifetime Meow Wolf Pass 
• Congratulations cake from Float Café 
• $100 gift certificate at Float Café and Trinity Kitchen Authentic Cajun Cuisine  
• $500 shopping spree at shop.meowwolf.com  
• Mikey Rae’s Talent Show gift set 
• The Experience Tube gift set 
• Future Fantasy Delight gift set 
• Tickets for party for the first week of Meow Wolf Las Vegas in late 2019 
• Tickets for party for the first week of Meow Wolf Denver in early 2020 
• Tickets for party for the first week of Meow Wolf’s next announced major urban exhibition 

"We're going to have to start saving for a road trip,” said Longoria after learning his family had been gifted passes to the 
Las Vegas and Denver openings. “We might need to rent a bus.” 
 
For more information please visit → meowwolf.com  
 

### 
  

Meow Wolf is a Santa Fe-based arts and entertainment group that creates immersive, interactive experiences to 
transport audiences of all ages into fantastic realms of story and exploration. The company's first location showcases the 
THEA Award-winning House Of Eternal Return where guests discover a multidimensional mystery house with secret 
passages, portals to magical worlds, climbing apparatus, and surreal, maximalist & mesmerizing art exhibits along with a 
children’s learning center and cafe area. The location is also home to a music venue, bar, and outdoor dining scene 
featuring top food trucks. In 2018 Meow Wolf announced plans for new permanent locations in Denver and Las Vegas, 
with more major announcements to come. https://meowwolf.com/  

 

http://shop.meowwolf.com/
https://meowwolf.com/
https://meowwolf.com/
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